
training the data mining engine wjtirlf set of training data comprising the user 
database by clustering the user database into different segments of users distinguished by 
different states of one or mpr^charact eristics; 

inputting to thp^data mining engine a predetermined characteristic pertaining to the 
marketing campaign and, in response thereto, obtaining from the data mining engine a 
subset of thp^sers in the data base having the highest correlation to the characteristic by 
determining which of the segments found during clustering of the user database has the 
highest statistical correlation to the predetermined characteristic. 



^ 21. (Twice Amended) A method of personating marketing resources, 

Qy/^omprising: 

providing a data mining engine capable of/6eing trained with training data and 
capable thereafter of performing inferences relatiye to the training data; 

providing a user database correlating observed characteristics of each one of a set of 
users with a set of adaptable marketing fe^fures, the characteristics comprising : (a) at least 
one of the user's attributes, and (b) at l^ast one of the user's preferences; 

training the data mining erfgine with a set of training data comprising the user 
database by clustering the ;*sers in the database into user segments with similar 
characteristics; 

inputting to the d^ta mining engine a set of user attributes of one of: (a) a 
particular use*C (b) a particular group of users; and, in response thereto, 
obtaining/from the data mining engine a subset of the adaptable marketing features 
having the honest correlation to the set of user attributes by determining which of the 
segments/nas characteristics that are statistically correlated with the set of user attributes; 
and Ayherein the subset of adaptable marketing features is determined based upon the 
Deferences of users in the user segments statistically correlated to the set of user attributes. 




f (Twice Amended) A method oflcontrolling the marketing resources of a site 
g a real-time user interface during a/visit to the site by a particular user, comprising: 
providing a data mining engine ^apable of being trained with training data and 
capable thereafter of performing inferences relative to the training data; 
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providing a user database correlating observed characteristics of each one of a set of 
users with a set of adaptable marketing features, the characteristics comprising at least one 
of: (a) user attributes, (b) user preferences; 

training the data mining engine with a set of training data comprising the user 
database by clustering the users in the data base into segments of users with similar 
characteristics ; 

inputting to the data mining engine a set of user attributes of the particular user and, 
in response thereto, obtaining from the data mining engine a subset of the adaptable 
marketing features having the highest correlation to the set of user attributes by 
determining which of the segments has characteristics that are statistically correlated with 
the set of user attributes; and wherein 

the subset of adaptable marketing features is determined based upon the preferences 
of the segments statistically correlated to the set of user attributes. 



Please Cancel claims 51, 52, and 54 without prejudice or disclaimer 



61. (Twice Amended) A method for managing a marketing^mpaign, comprising: 
providing a data mining engine capable of being trained/with training data and 
capable thereafter of performing inferences relative to th^training data; 

providing a user database correlating observe^haracteristics of each one of a set of 
users with a set of adaptable marketing feature^tiie characteristics comprising at least one 
of: (a) at least one of the user's attributes, (bfzt least one of the user's preferences; 



training the data mining engine With a set of training data comprising the user 
database; / X y 

first inputting to the damWmrig engine a predetermined characteristic pertaining to 
the marketing campaign ^nd, in response thereto, obtaining from the data mining engine a 
subset of the users ip^the data base having the highest correlation to the characteristic; 

second ipjHitting to the data mining engine a set of user attributes of the subset of 
the users, arm, in response thereto, obtaining from the data mining engine a subset of the 
adaptable marketing features having the highest correlation to the set of user attributes; 
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monitoring observed responses to the marketing campaign cycle and updating the 
user database based upon tft£obsery6d responses; and 

repeating the fop and spdond inputting to obtain an updated subset of users and an 
updated subset of^aaptaSle marketing features. 
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